
HELPING WG 
Outreach, Communication  

& Promoting the Digital Water Globe 



Motivation and Aims 

● Increase the visibility of the new scientific 
decade and the Digital Water Globe

● Motivate researchers to join and contribute, 
especially ECS 

● Signal-boosting the message and the science 
questions of the decade 

● Motivating additions to the Digital Water 
Globe

● Engage media targeting the scientific 
community and the broader public 

● Create a central, easily navigable, point of 
information, with all updates and news on the 
scientific decade 

● Make HELPING discoverable in search 
engines and on social media 

Blog of the Hydrological Sciences division 
of the EGU. One of the top search queries 
for HELPING in Google! 

Digital Water Globe



Tools and Strategies 

● Tools from digital marketing and science communication 

● Working with media 

● Coordination with IAHS communications officer  

● Coordination with DWG editorial team 

● Coordinating with other organizations in hydrology for signal-boosting (EGU 
HS, YHS …) 

○ Example: blog of the EGU Hydrological Sciences Division 

○ Talk series of the British Hydrological Society and Young Hydrological Society

● Contributions to conferences and community papers 

● Leveraging HELPING members’ networks and social media connections 

● Creating outreach materials for IAHS members to use


